
I am choosing to develop an awareness campaign to make people aware of the 

rising problem of date rape on college campuses. According to National Sexual Violence 

Resource Center “nearly 1 in 5 women (18.3%) are raped.”1 Out of 7.5 billion people that 

is around 1.4 billion people raped per year. This is the equivalence to the amount of 

people that live in China(1.4) and India(1.39), but also Africa (1.3).2 Among 

undergraduate students 23.1% of females and 5.4% of males experiences rape or sexual 

assault.  

Some strengths for developing this campaign are that we are starting a discussion 

about this issue, we have the stats to show this is a problem, students are likely to have 

experiences with it due to themselves or a friend, and it’s an emotional topic so people 

are more likely to feel empathetic and want to do something about whether they have 

experienced it first hand or not.  

Weakness are a lot of rape victims don’t report the rape, takes a while for them to 

report it, and people lie about rapes making real occurrences invalidated. 

Opportunities are to educate those on campus what date rape is, how to prevent it, 

how to assist others you see in danger, provide resources and products, and an open 

environment to make people feel safe.  

Threats are that people are unpredictable and could be rude or shame rape victims, 

someone could get too emotional and cause a scene, and people don’t want to buy 

products.  

The target audience are college students, specifically on Hofstra’s campus due to 

most date rapes occurring from ages 18-24. The objectives are to raise awareness of this 
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issue and give students the proper information to go about it in their daily lives. Key 

messages are how this is a serious topic, it can happen to you, so let’s be smart and safe.  

The plan is to release this campaign during Sexual Assault Awareness and 

Prevention Month, which is in April. We want to hold events at colleges across the U.S. 

to raise awareness, create an Instagram page for engagement and to share people standing 

up for the cause, and send out resources. Our campaign for Hofstra is one of the ways we 

will accomplish these objectives.  

The first strategy is to pitch to Hofstra to have a speaker event on their campus 

about date rape in honor of SAAPM.  

Dear President Stuart Rabinowitz, 

Over the years you have had many important and impactful events with speakers 

on your campus, like The Legacy, to educate your students.  

We are contacting you on behalf of RAINN, the nation’s largest anti-sexual 

violence organization who has helped three million survivors and their loved ones.  

Among undergraduate students 23.1% of females and 5.4% of males experiences 

rape or sexual assault during their time at college and this number is increasing. Since, 

Sexual Assault Awareness and Prevention Month is right around the corner we wanted to 

hold an event with guest speaker and victim Katie Koestner on your campus informing 

your students about the precautions that should be taken when dealing with date rape.  

We know that you are dedicated to making a difference and we think this would 

be an educational way to impact your student’s lives and safety. 

Would you like to set up a meeting where we can discuss more details? 

Thank you so much for your time.  



The second strategy is to plan the speaker event. It will occur on Wednesday 

during common hour 11am-12:30pm. The event would have a speaker from RAINN and 

we would have Katie Koestner who is a date rape victim. I would also like to get 

someone who is in their 20s to be more relatable to the crowds and increase the 

likelihood of engagement due to the similarity in age. 

 The event would start by someone from RAINN announcing if any one feels 

uncomfortable at any point teachers were trained to talk with you and comfort you at the 

back of the auditorium. Next, they would have all the women stand in the audience 

having only 1/4th of the women remain standing. Pointing out the stats of the number of 

women raped on a college campus, personalizing it to this college campus. Then do that 

for men, pointing out the seriousness of the topic (which is our first key message). 

Continuing on I would define what date rape is, then the victim speakers will come forth 

and share their stories, examples of other victims will be on the screen and how it 

happened to them (not too in depth ex. Mary Smith went to UCLA she went to party with 

her friends that left her behind, she was with a guy friend, so she thought she’d be safe, 

10 white claws later he forced herself on her). A’int no laws when your drinking claws, 

(statement relating to the youth because they drink this beverage and these are terms 

associated with the product) but this is a line we shouldn’t cross, consent is important. (it 

would be even better if the examples were local people, further increasing the it can 

happen to me factor).  I would bring in stats on how 8 out of 10 3 of date rapes are by 

someone close to the victim. We would get into how to prepare yourself so they can be 

safe and smart. For example, setting limits and expectations for the night, having a drunk 

buddy on call or with you, never leave your drink alone, checkups on if your friend got 
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home, things to do or say to leave a situation, if you see something say something. We 

would talk about products to get like the Nightcap and nail polishes that became a Sip 

Chip. Lastly, we would talk about resources to talk to or support on and off campus. 

Ending with a giveaway of a NightCap with the National Sexual Assault Hot Line 

number and website on it.  

Her Campus, The Chronicle, WRHU, and TNL could cover the event by 

attending, setting up an interview with the speaker(s), and bringing cameras. This would 

allow students to get the information even if they didn’t attend the event.  

 Next, I made a flyer and Instagram post announcing the event. The flyers would 

go on the billboards around campus in housing and classroom buildings. Also, a lot of 

students use Instagram, so posting this on Hofstra’s Instagram pages would also put the 

event in the students view and give them the opportunity to come. We’d get the dean to 

email the flyer to professors to share it with their students and ask to give extra credit if 

they came due to this event covering an important topic.  

I also made an infographic that lays out the stats mentioned at the beginning of 

the paper creating an urgency, and then listing precautions college students can make. 

This can be handed out at the event for students to take home, hung up on the class 

billboards around campus, posted on social media, and hung in the important offices like 

the wellness center. (on next page). This provides them with the information needed to 

tread forward with caution not only for themselves, but others.  

With all these strategies it allows RAINN to raise awareness, inform college 

students on how to be safe and resources on how to do that. 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Caption: Date Rape occurs in 1 in 5 women and 1 in 71 men, and we want to help, 

inform, and prepare you during this Sexual Assault Awareness and Prevention Month.  
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